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Building an HCP Engagement Strategy for No-

Access and Low-Access Environments

For pharmaceutical brand leads, connecting with healthcare practitioners (HCPs) in a meaningful way is
more complex than ever—particularly when your target audience includes providers in “no-see” or “low-
access” offices. In today’s evolving regulatory and digital environment, many HCPs restrict in-person visits
and are selective about remote interactions. These constraints pose significant challenges for driving
product awareness, delivering compliant messaging, and maintaining brand visibility.

To effectively engage this segment of the market, brand leaders must develop a strategy that is both
innovative and operationally sound. This blog explores the key considerations when building and
implementing an HCP engagement strategy tailored for access-restricted environments.

Key Considerations for Strategy Development

.Understand HCP Preferences and Access Tiers
Not all access-restricted HCPs are the same. Begin by segmenting your audience:
* No-Access: Completely closed to in-person and virtual detailing
* Low-Access: Limited engagement through virtual or email communication
* Conditional Access: Require scheduling, prior authorization, or are selective about who they engage
Understanding these distinctions will allow for more precise targeting and content planning.

2.Leverage Data to Drive Personalization
Data-driven segmentation is critical:
* Analyze prescribing patterns, specialty focus, and digital behavior
* |dentify “lookalike” HCPs who engage remotely and compare tactics
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* Map historical sampling data to engagement preferences
Use this information to tailor messaging, frequency, and channel selection for each access level.

3.Prioritize Non-Personal Promotional (NPP) Tactics
In the absence of sales rep interactions, NPP strategies become essential:
* Programmatic advertising and display banners on medical networks
* Personalized email campaigns with embedded education
e Sponsored content in HCP-focused newsletters or journals
Ensure all content remains compliant and valuable to the practitioner.

4.Build a Digital Resource Hub
Make it easy for HCPs to self-educate and request materials on their own terms:
* Create gated content like product guides, dosing cards, or MOA videos
e Offer digital sample request forms where permitted
* Ensure content is mobile-optimized and compatible with popular EHR platforms

5.Incorporate Tele-sampling or Remote Engagement Teams
Even when sales representatives can't visit, engagement can still occur:
* Deploy inside sales or tele-sampling teams to follow up with educational calls
* Use validated CRM tools to track interactions and ensure compliance
* Establish business rules around frequency, script usage, and documentation
This is especially useful for therapeutic areas where timely education can impact treatment adoption.

Operationalizing the Strategy
A great strategy means little if it's not executable. Consider the following steps to operationalize your HCP
engagement plan:
1. Align Internal Stakeholders
Engage brand, legal, compliance, IT, and field leadership early to define what's feasible and permissible.

2.Define KPls and Engagement Metrics
Establish clear success indicators:

e Open and click-through rates for NPP content

* Sample Request Form (SRF) completions

e Call center interaction rates

* Prescribing behavior changes over time

3.Ensure Compliant Infrastructure
Whether it's distributing materials or managing HCP credentials, you'll need:
* Systems to validate practitioner licenses
* Workflows to handle signed forms and opt-ins
* Audit trails for every interaction




4.Continuously Optimize Based on Feedback
Review analytics regularly and be agile:
* Refine content based on performance
* Adjust contact cadence and channels
* Reassess HCP preferences annually or after major changes

Key Takeaways
Segment your HCPs by access level and customize engagement accordingly.
Use data to personalize outreach and track effectiveness.
Implement non-personal promotion (NPP), remote sampling, or no-contact sampling tactics to
extend brand reach without in-person visits.
Operationalize through cross-functional alignment, compliant workflows, and performance tracking.

About QPharma

With more than 30 years in business, QPharma builds scalable, compliant technology solutions for life sciences

organizations; whether that's learning management, optimizing sample management, enhancing HCP engagement,

or navigating the next wave of digital tfransformation.

Contact QPharma today to learn more about our solutions. Visit QPharma's website at www.gpharmacorp.com or
Schedule a Conversation Here.
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